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Reaching Audiences Across Industries

Essence Reaches Multiple Niches with Targeted Content, Awards & PR
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Challenge

$e essence

Better life made possible™
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Essence’s highly varied 10T product line addresses the needs
of the security, smart home, and home healthcare markets
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Solution

Build tiered, three-niche
approach to generate
coverage in all markets




Results

Extensive
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Essence Predicts IoT Integra
Biggest Challenges in 2017

Posted by IoT.Business.News
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Related News Articles
As COVID-19 continues, the
‘connected community’ is
essential to success
08/16/2020

Infrastructure, tech-enabled
tools, enhanced communication
and information-sharing.

Three AgeTech Startups
Emerge As Winners in
National Competition
08/12/2020

Able Innovations, Novalte,
and elable Analytics.

Canada, We Need To Talk
About COVID-19
08/05/2020

Pandemics, technology and the
way forward.

What Seniors Can Expect As
New Normal Post Vaccine
08/03/2020

Many of these projections are
ageist and should be
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Aging and Healt.l; Téchﬁoioﬁ; Watch

Industry Market Trends, Research & Analysis

News Clippings

Creating a Profitable Environment for Service Providers

4\  ~ 10T NEWS BY CATEGORY

The “Smart” home is not new. It's been in place in high end homes for more than two decades. What is new is that the advances in

cloud computing, high speed Internet, and wireless connectivity including Wi-Fi have brought connected home devices to mass

production and affordability, and thus adoption.

The early adopters are generally more tech savvy, so they have a greater ability to connect and manage a multitude of devices

feam muiltinla mannfacrtirare

Essence SigmaDots builds complete end-to-end
IoT cyber protection

Source: Essence SigmaDots Date: 2020/02/27

Date: Decer 30, 2016 in: Gene

Related tags: loT. Cybersecurit
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Top 10 Smart Home Products at CES 2017

Some of our favorite finds at the Consumer Electronics Show: decorative

surround-sound, wallpaper TV, electronic parking assistant and more.
mJanLary 10,2017 # Lisa Montgomery @ 3 Comments
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Essence New Care@Home Active™ Solution for Comprehensive Mobile Senior Care

Wed, 05/17

£ - DEAZ - Laune Orlov

Essence, providers of connected-living technolegies including award-winning indspendent-living solutions for seniors, recer
introduced Care@Home = Active™, This innovative expansion of its aging-in-place suite offers new mobility features that
further enhance seniors’ lifestyles and sscurity,
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Sensors have continued to make incredible strides,
becoming smarter and more versatile tools for home
safety. At past CES events, we've seen sensors that
can recognize the audible signatures of breaking
glass, gunshots, and smoke alarms. Now Essence has
implemented another listening twist. Its Voice Panic

Detector reacts to, you guessed it, the panicin
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Care@Home Active -
BLE (Bluetooth) conm
studies showing a dra
zenlors’ benafit.

Telekom Slovenije offers monitoring products for
seniors

Tuesday 28 February 2017 | 10:55 CET | News

Telekom Slovenije and Essence SmartCare are partnering to offer Essence's Cars@Home Io” Unable to press a panic button. The VPD is one of many product that make up Essence's

products for seniors to the Slovenian market. Essence SmartCare's Care@Homa products se WeR@Home home safety system which is compatibie with Z-Wave+, IFTTT, Nest, and other
home management loT solutions.

Essence | K2-GC Success Story

Care@Home Active e . . ) i - - )
provider will Immedia someone’s voice. Designed expressly for seniors, the VPD can trigger specific actions—like
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calling a prescribed list of loved ones-so that seniors get help in situations where they are



Rafi Zauer
Head of Marketing at Essence
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K2’s expertise
strengthened our brand
across our different
markets. This was
particularly essential to our
success in launching our loT
eldercare product, helping
us gain rapid traction. , ’
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About Essence

. $2 essence

Better life made possible™

Essence is a global provider of 10T connected-living solutions for communication, security and
healthcare service providers, serving households and small-medium businesses. Leveraging 23
years of experience and innovation with a global presence and 20 million devices deployed
worldwide, Essence is committed to developing and supporting solutions that enhance partners’
businesses and enable people to live fuller, better lives. The award-winning Care@Home Multi-
Service Platform is an Aging-in-Place product suite offering seamless home care monitoring
indoors and outdoors, allowing independence for seniors and peace of mind to their loved ones.
Essence is spearheading a paradigm shift in seniors’ Aging-in-Place experience. Essence has
garnered recognition both by consumer and industry experts as the recipient of the loT
Breakthrough Award, the Internet of Things Award, ESX Innovation Award, European Consumers
Choice Award, Broadband Infovision Award, IoT Business Impact Award and others.
www.essence-grp.com

Essence | K2-GC Success Story
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K2 Global Communications

Global PR, inbound & content
marketing, social media, and marcom
for Israeli and international companies

Bottom-line focus

GLOBAL : : ,
COMMUNICATIONS Experience introducing new

technologies in specialized markets

Local availability with global reach

Clients in cybersecurity, Al, 10T, cloud,
agtech, big data, software, storage & more

Essence | K2-GC Success Story

Larry Kenigsberg
Co-founder & CEO K2

Amy Kenigsberg
Co-founder & COO K2



Int’l +972 9 794 1681
U.S. +1 913 440 4072
amy@k2-gc.com

www.k2-gc.com
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