
Creating Media Buzz Using Data



Generate leads, drive brand growth, and build and reinforce 
thought leadership

Challenge
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Solution

Long-term focus on using corporate data to 
build relationships with journalists and their 
readership – the Commtouch target 
audience – and increase blog activity to 
strengthen Google ranking
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Data Drives PR Interest

• Regular quarterly reports

• Surveys and third-party sponsored research

• Automated data generation allowed for more frequent blog 
updates

• “News flashes” for hot stories, providing teasers to the press, with 
a link for additional information
• Started hand-picking key editors/journalists/bloggers to pick up the story & 

providing them preview information before publishing the data

• Promoted articles after they were published



Solution

Drive leads using 
multichannel approach – 
public relations, social 
media, & content
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Results
300 percent 
growth in 
media 
coverage

Journalists 
actively 
inquire about 
data 
availability for 
individual 
articlesReporters from 

key media outlets 
proactively 
request reports
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Rebecca Steinberg Herson, Head of Marketing, 
Commtouch

K2 is easy to work with, they 
‘get’ tech, and they don’t stop 
until they achieve the desired 
results.”
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“
”



About Commtouch

Commtouch provides proven messaging and Web security technology to more 

than 130 security companies and service providers for integration into their 

solutions. Commtouch technology automatically analyzes billions of Internet 

transactions in real-time in its global data centers to identify new threats as they 

are initiated, protecting email infrastructures and enabling safe, compliant 

browsing. The company’s expertise in building efficient, massive-scale security 

services has resulted in mitigating Internet threats for thousands of organizations 

and hundreds of millions of users in 190 countries. 
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K2 Global Communications 

10

Marketing, comms, & PR strategies with 
tactical implementation, including inbound & 
content marketing, global PR, social media, and 
marcom for Israeli and international companies

Focus on corporate value and driving 
investment – Client acquisitions by 
Huawei, SailPoint & CheckPoint

30+ years of combined experience 
introducing 250+ new technologies in 
specialized markets

Local availability with global reach

Clients in cybersecurity, AI, IoT, cloud, 
agtech, healthcare, big data, SaaS, software 
development, storage, biotech, & more 

Larry Kenigsberg
Co-founder & CEO K2

Amy Kenigsberg
Co-founder & COO K2



Thank You!
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Int’l +972 9 794 1681

U.S. +1 913 440 4072

amy@k2-gc.com

www.k2-gc.com
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