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Focused PR Establishes & Builds Reputationj
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Build Reputation within Targeted Niches using Thought
Leadership Content & Data-focused PR
-
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Solution

Leverage team expertise
& ecommerce sales data
to generate interest
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Another set of strategies designed to get great people to join and stick around? They're born out of a cc ﬁﬂ

culture. By: Lianna Albrizio M ¢

May 15, 2024 | By Jeff Kaiden From Capacity LLC
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Jill Manty, Head of Marketing, Capacity

‘ ‘ K2 has consistently shown that persistence
pays off. By focusing on Capacity’s industry
experts and our clients’ sales data, K2 has
created and grown our presence in key
markets, supporting our marketing and sales

efforts. , ,
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Capacity is a comprehensive third-party logistics provider that specializes in
helping ecommerce and B2B businesses streamline their fulfillment processes in
order to scale. With more than two decades of experience, they offer a robust
range of services including order fulfillment, warehousing, pick and pack
operations, customized packaging, and real-time inventory management. Their
focus on technology and strategic location usage enhances delivery speed,
accuracy, and overall customer satisfaction. They have extensive experience in the
beauty sector and with celebrity-backed brands, where the delivery experience
must meet or exceed customer expectations every time. www.capacityllc.com
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K2 Global Communications
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Marketing, comms, & PR strategies with
tactical implementation, including inbound &

content marketing, global PR, social media, and |
marcom for Israeli and international companies |

Focus on corporate value and driving
investment — Client acquisitions by
Huawei, SailPoint & CheckPoint

40+ years of combined experience
introducing 250+ new technologies in
specialized markets

Local availability with global reach

Clients in cybersecurity, Al, 10T, cloud,
agtech, healthcare, big data, SaaS, software
development, storage, biotech, & more

Larry Kenigsberg
Co-founder & CEO

Amy Kenigsberg
Co-founder & COO



Int’l +972 9 794 1681
U.S. +1 913 440 4072
amy@k2-gc.com

www.k2-gc.com
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