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Challenge

Revuze

P
New Product Launch within Targeted Niches using Press

Releases & Data-focused Outreach
-
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Solution

Create focused niche
B2B media list & leverage
Revuze data to generate
Interest
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Campaign Samples g...ocome -

sl O Al INSIDER News Exclusives Newsletter

Lea rn more Q) e ResoNance

It's Friday! Almost time to clock out. Before you do, here are some things to catch up
on from this week: Al,Business News Product Release Slider

B 1sabelle Zdatny, CCXP, XMP from Qualtrics shares the $1.3T opportunity in #Al
” msn O\ Search the web Katherine Lehman from ReturnBear discusses using #retail returns strategy as a

competitive advantage.
B Mike Milliron from IMG Academy talks about creating a world-class student

: . : X ) experience, recorded live at Medallia Experience. R EV E LA N H E S A l O N H B O
= Discover  Following Money My Watchlist ~ Markets  Expert Portfolios ~ Cryptocurrencies U Z U C C I U I
PLUS industry news from: PRophet, WPP, Revuze, Contentful, and more.

- P CONVERT CONSUMER FEEDBACK
AN . ... s e INTO AI-DRIVEN BUSINESS ACTIONS

Al-powered marteCh re Skin Care Hair Care Color Cosmetics Personal Cleansers Fragrance Sun Care

Happi Magazine
M MARKETING NEWS April 19 at 7:200PM - Q@

) Re\lluze Iaur?ched A,CtlonHUb' o A!—powerfed t I AMNDIRABMIDE Revuze knows what consumers want from their haircare products. https://hubs.li/Q03j0MyJ0
reviews, social media, and surveys into actionz Here's What Consumers S 4 4 -

i

Happi Magazine's Post

happl Magazine v Exclusives v Formulary v Top Companies v Directories

e-commerce teams.

Revuze leverages LLM and Al to turn cons

CXO tOdaVc()m April 17, 2025

IT Perspective for Decision Makers

ﬂ. By: TOM BRANNA
7 Chief Content Officer
NEWS & ANALYSIS INTERVIEWS EXPERTOF...._®

Revuze Launches Al-powered Unified Intelligence Product Suite

THE INTERLINE

Home > Press Release > Revuze Launches Al-powered Unified Intelligence Product Suite
Transforming Customer Feedback into Strategic Actions to Fuel Brand's Marketing,

Revuze Launches Al-powered Sales, and Operations.
Unified Intelligence Product Suite

CXOtoday News Desk New York - April 2, 2025 - Revuze's new ActionHub leverages LLMs and Al technology to
<.~ turn the voice-of-consumer (VoC) from reviews, social media, and survey data into
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Donna Perlstein, VP of Marketing, Revuze

‘ ‘ K2 focused on fully understanding our new
product offerings. Their deep dive prepared
us to effectively approach key publications
across our various niches, driving interest. § §

Revuze | K2-GC Success Story



| About Revuze
| Revuze

Revuze transforms how businesses understand consumer feedback in a
highly dynamic and competitive market. An Al-powered company, Revuze
provides CPG brands with data-driven, valuable business insights by
analyzing the voice of consumers. They deliver real-time activities focused
on achieving corporate goals. Revuze serves more than 100 brands
globally, helping them understand their customers and competition more
deeply, and enabling them to soundly act upon them - transforming
traditional VoC methods. Revuze’s ActionHub recently received several
awards, including the Data Leadership Award from Consumer Goods
Technology. https://www.revuze.it/
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K2 Global Communications

GLOBAL
COMMUNICATIONS

Marketing, comms, & PR strategies with
tactical implementation, including inbound &

content marketing, global PR, social media, and |
marcom for Israeli and international companies |

Focus on corporate value and driving
investment — Client acquisitions by
Huawei, SailPoint & CheckPoint

45+ years of combined experience
introducing 250+ new technologies in
specialized markets

Local availability with global reach

Clients in cybersecurity, Al, 10T, cloud,
agtech, healthcare, big data, SaaS, software
development, storage, VoC, biotech, & more

Larry Kenigsberg
Co-founder & CEO

Amy Kenigsberg
Co-founder & COO
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Int’l +972 9 794 1681
U.S. +1 913 440 4072
amy@k2-gc.com

www.k2-gc.com

GLOBAL
COMMUNICATIONS
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